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Abstract:

This study examines the impact of mass media on the political views of
the youth population of Pakistan. Mass Media has altogether changed
the political optics and nature of participation in the political activities
of the state. People have more political awareness due to the massive
consistent flow of information and talks which not only shapes their
opinion but also provides them an opportunity to share and disseminate
their own opinion across communities. In this context, this paper
intends to identify that to what extent mass media havean impact on the
political views of the youth in Pakistan which constitute approximately
63 percent of the population of Pakistan. The results support the
hypothesis that mass media play a vital role in shaping up the opinion
of youth and overall youth involvement in the politics of Pakistan.
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L Introduction

Connectivity and information revolution has altogether changed the patterns of
statecraft along with the society. The growth of mass media is central in developing
political awareness, public opinion, and intellect among the people of Pakistan. The mass
media has evolved into an influential vehicle for social, political, cultural, and economic
transformation. The importance of timely knowledge access has never been greater.
People's habits, attitudes, and beliefs have also been changed by the tools of media
culture including the internet, television, newspapers, and radio in the modern age.
Traditionally, newspaper and then later television were the main sources of media
through which people had access to information and political activities. In this context,
mass media have a deep-rooted relationship with the development of the thinking patterns
of youth population.

In a democratic system, representation and participation are the two foremost elements
through which people formally becomes part of the political system. In this context,
media plays a vital role in shaping up opinion and preferences of the voters in the
elections. For instance, media source can influence bias into its coverage of a political
candidate or political party. For example, it reports more positive (and less negative)
news about a Republican candidate. A rational viewer, knowing the exact extent of the
bias, realizes that often some bad news is not reported, and good news is exaggerated. If
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the viewer has a good sense of the degree of the media source’s bias, the reviewer will
take into account the media source’s bias and discount the news about the
candidate.Media creates political awareness on different issues and build a narrative
accordingly. Political talk shows and television shows has created awareness of different
political parties and their associated issues within the masses. In this context, extensive
literature explicating the nexus of media, politics and youth is available. The Research
Questions as follows:

e How media in Pakistan is contributing towards the campaigning and promotion
of different political parties?

e To what extent media effects on the youth regarding Pakistan’s politics?

e [s Media a negative influencer or a positive influencer?

11 Literature Review

The existing literature mostly deals about the quantitative research exploring the
numeric data of how much percentage the youth of the area (under study) is engaged with
media and the politics. Our research aims at filling the gap in the literature by finding out
at what extent the mass media had impacted on the political views of the youth in
Pakistan, how media is shaping their thinking process and how it is shaping their
behaviors in supporting the political candidate and rely on mass media for news identifies
a tendency of youth interest in the political discourse. Media has made the youth to keep
an eye on the government moves and their associated problems by the use of social
media.

Sabir (2012) explaining the historical context explains that Pakistani media has
been controlled by state. Media is a strong agent of change, but its change depends on the
broadcast content. Media is now able to influence our culture, society and most
importantly our politics. He emphasized there is no unbiased story or genuinely target
story, each story is told through the eyes and ears of whoever is covering the story
regarding ideal, impartial and against. This is about the way of media individuals that
they think and make stories the way they take it in their psyche and afterward exhibit it in
their own specific manner to the overall population and afterward people in general
observations are not the same as one another.

According to Zaheer (2018), the mainstream media and social media have been
used as an effective medium in Pakistan for the propagation of personal and public views.
It is observed that making positive use of social media will help educate and improve
young Pakistanis' academic awareness, facts, and skills. It can be used to raise
sociopolitical consciousness, improve language skills, and engage in scholarly debates.
The research approach was rigorous secondary research focused primarily on magazine
articles and news articles, as well as web-based data. The writer acknowledged that the
abuse of digital media technology has become a significant issue, with negative
consequences for culture and youth. It is proposed that, while digital rights and freedom
of speech should not be limited, attempts should be taken to limit the harmful use of
modern media technology.

Hussain (2012) illustrates the media of Pakistan has experienced many crests
and troughs in its development and growth, whereas “the media boom” in the early
twenty-first century has brought tremendous opportunities and challenges. The privately-
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owned electronic media played a vital and influential part in politics of Pakistan during
its brief existence of just 8 years. He has been brave, constructive, colorful, and
penetrating with both the government and the public, from opposing black laws and
government media restrictions to the restoration of chief justice of Pakistan. The
importance of this work lies in the way he depicted how the media's prominent presence
influenced Pakistan's economic, social, and political life.

Hussain et al. (2018) has explained that major political parties of Pakistan have
acknowledged the significance of youth in political transformation. During the General
Elections of 2013, they aired a significant number of youth-oriented advertising with
various types of content in prominent Urdu daily newspapers. PTI released the largest
proportion (41%) of its political advertising for youths among the three mainstream
political parties, including as PML (N), PPPP, & PTI. In addition to creating advertising
targeting youth in various media, six official interviews with members of political entities
were undertaken, with 2 conducting interviews for every party. The goal among those
interviews was to figure out why young people were so essential to political parties and
political systems in comparison to other sections of society. The study's strength is that it
shows how different types of material are used by political parties in various youth-
oriented advertisements. Emotional language, personal pleas, endorsements, jokes, and
figures were used for political endorsements. To persuade younger generation,
meanwhile, most political parties employed the highest proportion of celebrity overtures
(endorsement deals). Many subgroups and a broad range of key concerns have been
found within each wider area of material.

As per a study by Anwar & Jan (2010), the present strategy to political
engagement through private channels seems to have a good influence on the creation and
growth of Pakistan's common political arena, but it is a serious hindrance to Saving's
participation in the process, in addition to the standard attitude of negative players in the
media. The public has become more aware. This study is based on primary quantitative
research methodology. The research was carried out in Peshawar, the provincial capital of
Khyber Pakhtunkhwa. For the survey, samples collected from each of the 92 Union
Councils (UC) inside the Peshawar Region. It is preserved to account for nearly the
precise number of every union council in the region in this cross-sectional study. The
disengagement of youngsters from politics has hampered the development of the civil
journalism in Pakistan. This scenario leads to a one-dimensional view of nationality,
ignoring systemic solutions to the nation's social, economic, and political factors. The
study’s only flaw is the lack of data and comparison from the other parts of the country.
As it is only limited to a particular city.

Another study by Shah, Riaz, & Mukhtar (2019), explores Pakistan's media
ecosystem and its influence in public education. Due to the agendas of media companies,
an in-depth examination of the media throughout Pakistan reveals that perhaps the media
in Pakistan doesn't really play a critical and useful role in education. The study is based
on secondary qualitative research based on existing material available from various
sources. The strength of the study is the way it proves that both the private and public
media need to be completely overhauled. They feel compelled to provide material that
addresses everyone's psychological and social needs. The weakness of the study is the
improper layout of the study, with no proper heading for methodology being present.
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McCombs (1972) explains that mass communication impacts can come about
because of the sheer volume of presentation. Media can control the issue in terms of
giving awareness about that issue, shaping the positive or negative opinion about that
issue and developing a narrative regarding the issue. Moreover, the writer highlighted
that voters have a strong influence of the political news as well. To put it plainly, the
political world is replicated incompletely by individual news media. Therefore, the news
room, editorial desk, talk shows and the pattern of breaking news also plays a vital role in
developing the political reality and mind set of the audiences.

The above literature has identified different strategies of mass media to engage
youth in political activities along with shaping their narrative about politics. In this
regard, Pakistan has the second youngest population in South Asia. Two-thirds of its
population that approximately becomes 207.8 million people are at the age of 30 years or
less. This youth bulge provides an unprecedented demographic dividend that can
contribute in the socio-political and economic development of Pakistan (Goujon, Wazir,
& Gailey, 2020). In this respect, UNICEF estimates that Pakistan 36percent of the
workforce of Pakistan is between 15-24 years of age. Furthermore, it is predicted that this
percentage would rise to 50 percent by 2050. A quarter of Pakistan's eighty-five million
eligible voters were aged 25 or below, while 15 percent were between the ages of 26 &
30 at the time of the general elections in 2013. Since then, over 15,000 people have
turned 18 every day, bringing the total number of people eligible to vote to 10 million by
the 2018 General Elections. Young people in generic are more concerned with the socio-
economic issues and reform program as it is linked with their future.

Figure 1: Pakistani Voters Eligible To Vote
Pakistani Voters - Breakdown by Age
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Source: Bilal Mehboob (2018).

In Pakistan, nearly a third of eligible voters are between the ages of 18 to 30,
and nearly 60 percent are between the ages of 18 to 40. Political parties in Pakistan
recognizing the importance of youth in terms of their vote count and influence of society
has prioritize youth inclusion in their party cadres. In this context, this paper tends to
expound the following themes by using simple random sampling. Total 250 respondents
have been selected from the age groups ranging from 18-28 years. A structural
questionnaire is designed for this purpose. In addition, factor analysis is applied to check
the dependence of mass media on the politics. In this study media is an independent
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variable and political impact on youth is a dependent variable. The factor analysis is
applied to identify the dependence of two related variables (media and the youth). It was
applied to check the dependence of mass media on the politics. In this study media is an
independent variable and political impact on youth is a dependent variable. It was a
Confirmatory’ factor analysis as the paper aims to approve or disapprove the hypothesis
of the media’s impact on the youth of Pakistan.

II1. Research Methodology

This study utilized primary research methodology based on questionnaires to
extract data from the participants. Secondary sources have been incorporated to develop
the foundation of the argument. This study was carried out through a qualitative and
quantitative research approach by using the interpretive paradigm to probe the two
dimensions of study i.e., media and youth. During this study, a total sample of 250 people
comprising the youth population was taken to investigate the trend of political
awareness. These 250 respondents have been selected from the age groups ranging from
18-28 years. The participants were enlisted through purposive sampling method. A
structured questionnaire is designed for this purpose. The criteria of inclusion for
participants were that mass media usage and their interest and engagement with current
political scenarios in Pakistan. Specifically, the young mass media users that fall in the
category of age were targeted and engaged to validate the aim and rationale of the study.
The data was then analyzed by the statistical approach to get the final result of the study
and the results revealed that around 94% rely on mass media for politics related news.

1Vv. Findings and Results

The findings of the poll show that most viewers’ watch news daily to keep up
with the political world and current affairs. Out of 250 respondents’ 50 percent of the
people said that they watch TV all  the time, 30 percent responded very often, 14
percent of them said 14 percent whereas 6 percent replied rarely (1). The results illustrate
that most of the youth actively watch television.In addition, approximately 74 percent of
the respondents keep up with the current events and the political news reflecting the
interest of the people on daily political news and issues (3).

Figure 1
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Table 1
. All the Very

Questions time often Often Rarely
Q1: Do you watch TV? 125 75 35 15
Q2: For how long do you spend your time in watching
TV in day? 20 75 130 25
Q3: How often do you watch news channel? 25 75 130 20
Q4: How often do you keep up with current events and
the political news? 15 50 120 65
Q5: Do you rely on Mass Media for Politics? 75 120 40 15
Q6: Do you find TV more credible over Facebook? 10 110 90 40
_Q7: Should medla continue to effect politics like this 35 130 55 30
in the upcoming future?
Q8: Do you think media plays essential role in the
betterment of society on the youth? 35 115 70 30
Q9: Do you think media promotes unethical pictures,
clips and images among the youth? 65 120 50 15
Q 10: Do you think the major topic of discussion
among youth is politics? 5 55 115 5
Q 11: Do you think the media exploits our politicians? 65 110 45 30
Q12: Do you think the youth takes part in the politics? 75 110 45 20
Q 13: Do you think th_e youth takes part in protests, 30 100 65 45
March and demonstrations?
Q14: Do you think media plays instant role in that? 45 65 110 30
le5: How o_ften do you engage in political discussion 40 115 70 25
with your friends and classmates?
Q16: Do you think the media plays a role in
influencing the youth to vote? 40 65 100 45
Q 17: Do you think that the youth used to vote in the 15 25 51 35
past to the extent that they do now?
Q18: Do you think that our today’s generation is 15 45 65 125

positively affected by our politics?

In addition, a high proportionate of respondents keep themselves aware with the
current political news and rely on mass media for news identifies a tendency of youth
interest in the political discourse. 16 percent of the people think that media plays a role in
influencing the youth to vote all the time, 40 percent said very often, 26 percent said
often, 12 percent said rarely, and 6 percent said never (12).In addition, another major
trend extracted from the survey is the use of social media by the youth population. Social
media plays a twofold role as it provides information to the public and on the same hand
it provides opportunity to the masses to express their opinion. This trend is significantly
apparent in the results as 225 out of 250 respondents acknowledged that they are part of
political discussions with their friends through media spaces. Therefore, it is playing a
major role in shaping and reshaping the opinion of the masses.

A. Hypothesis testing

Hypothesis

Ho: There is no significant impact of mass media on the youth regarding Pakistan’s
Politics.

HI1: There is a significant impact of mass media on the youth regarding Pakistan’s

Politics.
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Hypothesis

Do you think the media plays a role in turning the youth in favor of our political
leaders such as Imran Khan?

Observed N Expected N Residual
All the time 65 50.0 15.0
Very often 110 100.0 10.0
Often 45 80.0 -35.0
Rarely 30 20.0 10.0
Total 250
Figure 2
Do you think the media plays a role in turning the youth in favor of
our political leaders such as Imran Khan?
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Hypothesis
Test Statistics

Do you think the media plays a role in turning the youth in favor of our political
leaders such as Imran Khan?

Chi-square  25.813%

Degree of 3

Freedom

Asymp. Sig. .000

a. 0 cells (.0Opercent) have expected frequencies less than 5. The minimum expected cell frequency is 20.0.

The above table illustrates that the p value is more than the level of significance.

Moreover, the critical value at 0.05 level of significance and 3 df is 7.82 which is more
than the calculated Chi square value. So, we reject the null hypothesis there is no
significant impact of mass media on the youth regarding Pakistan’s Politicsand
alternative hypothesis is accepted.

Hypothesis 2

Ho:

H2:

There is no significant impact of media campaign of different parties on the
voting behavior of the youth of Pakistan.
There is a significant impact of media campaign of different parties on the
voting behavior of the youth of Pakistan.

The results also revealed that an overwhelming 92 percent of respondents watch

news channels. Around 94% rely on mass media for politics related news. Also, around
84% find TV more credible over Facebook. Around 88% believe that media will continue
to affect politics in the future. Whereas 62% of youth was found to have politics as a
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major topic of discussion. Almost 88% of the people believed media exploited the
politicians. And 92% people believed the youth takes part in politics. Around 78% youth
found to take part in political demonstrations. 90% respondents engage in political
discussion with their friends and classmates. Only 16% believed that youth were inclined
to voting in the past like today. Whereas, about half of the respondents think today’s
generation is positively affected by politics.

Hypothesis
Do you think the media plays a role in influencing the youth to vote?
Observed N Expected N Residual
All the time 40 20.0 20.0
Very often 65 80.0 -15.0
Often 100 70.0 30.0
Rarely 30 50.0 -20.0
Never 15 30.0 -15.0
Total 250
Figure 3
Do you think the media plays a role in
300 influencing the youth to vote?
200
B \.\'
0
-100 0 1 2 3 4 5 6 7

—®— Do you think the media plays a role in influencing the youth to vote?
Do you think the media plays a role in influencing the youth to vote?

Do you think the media plays a role in influencing the youth to vote?

As per a previous study by Khan et al., (2013), the media plays a three-fold
function in Pakistani culture: it informs the public, educates the uninformed, and
entertains the masses. According to a poll done by Gallup Pakistan for the Gilani
Research Foundation, upwards of half of Pakistanis (52%) regard the media as nothing
more than an information source, whereas 29% see this as a provider of misinformation.
The media has provided each of us like a forum to voice our views on a variety of social
& political problems, as well as to share the information. As this study agrees that youth
do take active role in politics of Pakistan.However,media plays significant role in it.The
PYA (Pakistan Youth Alliance) and few other organizations have been active in social
media to communicate their perspectives, earn confidence and praise from everyone else,
and reduce their dependency on the government transmission of data. Youngsters now
can share their opinions on formerly forbidden subjects. The Pakistani media is somewhat
alive and flourishing, and it has evolved into the most effective tool for altering people's
thoughts and perspectives throughout Pakistan.
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In this study, media is an independent variable and political impact on youth is a
dependent variable. It was a Confirmatory’ factor analysis as the paper aims to approve or
disapprove the hypothesis of the media’s impact on the youth of Pakistan. The findings
make it clear that the media is a significant and active factor in forming and reshaping the
opinions of the youth population. The way people view politics and how they engage in
governmental politics has completely changed because of the mass media. People are
more politically informed because of the vast, uninterrupted flow of information and
discourse that not only shapes their opinions but also gives them the chance to express
and share their own views across communities. The findings are consistent with the idea
that the media has a significant influence on young people's political views and general
involvement in Pakistani politics. It is true that people have developed political
knowledge using mass media, hence it can be argued that the mass media does, to some
extent, help to increase political awareness among Pakistani youth.

V. Conclusion

This study has identified three main insights into the issue. Firstly, the
fundamental subject of conversation among youth spins around governmental issues and
media has assumed an extraordinary part in the overall political discourse of the country.
It further reinstates this observation that youth population hasan opinion on major
political,social, and economic issues and consequently they mostly translate their opinion
through the mass media and political participation. Secondly, the results incorporate that
political party’s election campaigns have been weak as they have unable to shape up the
opinion of the youth population of Pakistan. Therefore, it is observed that political parties
need to review their party manifesto, articulation of political issues and to what extent
they reach out the youth bulge of Pakistan. Thirdly, it is evident that media play a vital
and active role in shaping and re-shaping the opinion of the youth population. Therefore,
media and new technologies can be used as a source of connectivity and rapid
communication between the people, political parties and consequently, the government.
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